This study is part of a thesis that discussed the factors that affect purchasing decision for Samsung smartphone products in Jakarta and the purpose of this study was to analyze in detail the influence of lifestyle on purchasing decision for Samsung brand smartphone products in Jakarta. This study used primary data in the form of the manual questionnaire and distributed randomly in various regions in Jakarta. The method used was judgment sampling which means the respondent was given questions that had been determined by the researchers. The population studied was Samsung Galaxy Note smartphone users in Jakarta. The sample was taken using the Lemeshow formula because the number of Samsung Galaxy Note users was unknown and the results obtained using the Lemeshow formula were 384 people. The results of the study showed that lifestyle had a positive and significant effect on purchasing decision.
I. INTRODUCTION
The rapid progress of technology in the digital era has changed human habits in living life. Almost all aspects of human activity involve technology. One kind of technology that affects human life is communication technology.
The development of smartphone users in Indonesia has increased from year to year. According to statistical data from the company Katadata that is engaged in media, data, and online research in 2018, the number of smartphone users in Indonesia from 2016 -2019 was recorded at 65.2 million people in 2016 and then increased in 2017 by 74.9 million people or 13.8%, then in 2018 smartphone users became 83.5 million or having an increase of 10.9% [1] .
A new phenomenon that causes the development of smartphone technology to be faster and more sophisticated is Android. Android actually did not just become big in a short time, Android is an operating system that translates Google's vision and ambitions. Besides can be used for free, Android also offers a variety of many applications that can be downloaded for free. This is what increasingly makes consumers interested in smartphones with Android systems. [2] One smartphone manufacturer using Android system that controls the Indonesian market is Samsung. Under the name of Samsung Electronics, which was founded in 1969 in Daegu, South Korea. The smartphones sold by Samsung have several smartphone classes lines which are divided Published on August 5, 2019. Ryan Tantri Andi, Mercubuana University, Fakultas pascasarjana magister manajemen, Jakarta Barat, 11650 Indonesia (e-mail: r.tantri.a@ gmail.com).
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into low-end class consisting of entry class and Galaxy J then the middle-end class which has better features than low-end class and the last is high-end class which is a flagship product cluster from Samsung consisting of Galaxy S and Galaxy Note [3] .
This study discussed the Samsung Galaxy Note with the support of the finding that Samsung Galaxy Note smartphone sales data was lower than Samsung Galaxy S even though the Samsung Galaxy Note smartphone features were superior to Samsung Galaxy S. Based on Figure 1 , Samsung controlled the marketshare in Indonesia by 26.09% compared to other smartphone manufacturers such as Xiaomi, which was in the second rank of the marketshare and were followed by Oppo, Apple, and other manufacturers [4] .
Based on the markethare data and the Samsung smartphone series clusters which were superior to other smartphone manufacturers, Samsung was able to meet the expectations of the smartphone market in Indonesia so that it became the market leader. This was supported by the variety of smartphone products sold by Samsung at varying prices so that lower-class to upper-class consumers can buy Samsung smartphones. When buying and consuming a product, consumers will certainly first consider what products they need, when, how and where to buy and what they will do with the product. Consumers will make a decision to buy the product if the product can meet their needs, has benefits that can be felt, or just be able to support their lifestyle [5] .
Lifestyle involves something that is more than just a social class or a person's personality. Lifestyle as the widest aspect of the macro-social environment and contained in personal factors of consumer behavior certainly has a strong effect on consumer purchasing behavior, and ultimately determines one's purchasing decision for the product to be bought [6] . In addition, the study conducted by [7] with the title "The effect of lifestyle on the purchase decision process in purchasing Android-based smartphone" also explained that part of the lifestyle, which is interest factors, have a significant effect on purchasing decisions [7] .
The purchasing decision is always interesting to study because many factors can influence consumers in acting or doing something about a product or service. Smartphone products that are increasingly in demand in Indonesia cause
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The researchers also conducted a survey to 25 people to add to the research data related to factors that affect purchasing decision for people who use Samsung Note smartphone products in Jakarta. Determination of the factors used in the pre-survey was adopted from several studies which also had similar titles starting from the study by [5] with the title "Purchasing decision for smartphone made by University students: reference group or lifestyle" which contained a statement from Kotler & Keller (2009) stated that consumer purchasing decision is also affected by several factors, both individual and environmental.
Some environmental factors that affect purchasing decision such as cultural factors, social factors, personal factors, and psychological factors, on the social side, there are families, reference groups, roles, and status, while on the personal side, there are lifestyle, age, work, and personality. At the time of making a purchasing decision, doubts sometimes arise in the minds of consumers, which makes the purchasing decision process takes longer. Besides that, lifestyle is also often used as motivation and guidance in the process of making a purchase decision for a product [5] .
Other factors that affect consumers to make purchases will continue to be increased, such as features, prices, brand image, promotion, product quality, and others. Samsung continues to improve quality, carry out product innovations, and continues to carry out its product mix [8] .
Based on the pre-survey results, lifestyle obtained significant results and affected the purchasing decision. On the basis of background, previous research, and the results of pre-surveys that had been conducted, the writers conducted this study entitled "The effect of product quality, price, and lifestyle on the purchasing decision for Samsung smartphones in Jakarta". In this study, limitation of the problem had been made with the aim that this study is directed, focused and does not deviate from the subject of study, they are: In accordance with the background of the research above, the researchers formulated a research problem to be discussed, does lifestyle have a positive and significant effect on the purchasing decision for Samsung Galaxy Note smartphone product in Jakarta?
With the formulation of the problem, it can be seen that the purpose of this study was to analyze the effect of lifestyle on the purchasing for Samsung note smartphone in Jakarta.
II. THEORETICAL BACKGROUND AND HYPOTESIS

A. Lifestyle and its dimensions
Lifestyle develops because there are needs, demands, and reinforcements where if the behavior is repeated after it brings satisfaction or enjoyment then there is no punishment attached to it.
Consumers are more selective and more careful when faced with a buying process. This consumer behavior involves a variety of activities that are mentally, emotionally and physically [9] .
a. Lifestyle
According to Kotler et al (2009), "lifestyle is a pattern of one's life as expressed in activities, interests, and opinions". lifestyle is capturing the whole pattern of someone acting or networking in the world more than a person's personal profile or social class. The concept of lifestyle and social which is affected by external and internal influences results in a decision-making process for products based on needs and desires [10] .
b. Dimensions of Lifestyle
According to Solomon (2009) in the study [11] , lifestyle is a life pattern that describes activities, interests, and opinions of individuals who interact with the environment and it is a quantitative measurement that can be used to analyze very large data [11] .
Mowen (2003) in the study [6] explained that psychography is often interpreted as a measurement of AIO (activity, interest, opinion) presented as follows:
• Activity asks consumers to identify what they are doing. • Interest is a personal factor of consumers in influencing the decision-making process. Every company is required to understand the interests and desires of its customers. • Opinion investigates views and feelings about topics of world events, trends that are currently in. Opinion is the opinion of every consumer that comes from their own mouth.
B. Purchasing Decision and its Dimensions
The definition of purchasing decision according to Assauri (2010: 139) in research [14] is a process of making a purchasing decision that includes determining whether to carry out with the purchasing or not, and this decision is obtained from previous activities [14] .
a. Purchasing Decision
According to Kotler and Armstrong (2010) in the study [13] there are five stages of the purchasing decision process, recognition, evaluation, searching alternative information, purchasing decision, and post-purchase behavior. Consumers often have unlimited desires that demanded to be fulfilled and they will get satisfaction after getting something newer or better. This can be attributed to the fact that each individual has his/her own behaviors, attitudes, and thoughts when choosing products and making a purchasing decision [13] .
b. Dimensions of Purchasing Decision
According to Kotler (2012), the purchasing decision taken by the consumers is actually a collection of a number of decisions. Every purchasing decision has a structure of seven components. These components are discussed below in relation to the purchase of a product, they are:
1. The decision about product selection, consumers can make a decision to buy a handphone. In this case, the company must focus its attention on people who are interested in buying mobile phones as well as other alternatives they consider. 2. The decision about the type of product, consumers can make a decision to buy a particular product. The decision concerns the pattern of size, sound quality, style and so on. In this case the company must conduct marketing research to find out the preferences of consumers about the products they want in order to optimize the attractiveness of their brands 3. The decision about brand selection, consumers must make a decision about which brands can be purchased. Each brand has its own differences. In this case, the company must know how consumers choose a brand 4. The decision about the selection of outlets/counters, consumers must make a decision where the handphone can be purchased. In this case, producers, wholesalers, and retailers must know how consumers choose a particular seller 5. The decision about the number of products, consumers can make a decision about how many products they can buy at a time. In this case, the company must prepare the fitting number of products according to the different desires of the buyers. 6. The decision about the time of purchase, consumers can make a decision about when to make a purchase. This problem can involve the availability of money to buy a handphone. Therefore, companies must know the factors that affect consumer decision in determining the time of purchase. Thus, the company can manage the production time and marketing activities 7. Payment methods, consumers must make a decision about the payment method of products purchased, whether in cash or in installments [15] .
Based on the theory above, the selected dimensions of purchasing decision used in this study that were relevant: The decision about product selection, The decision about brand selection, The decision about the selection of outlets/counters, The decision about the time of purchase, payment methods. The reasons for several dimensions were not included in the study such as the decision about the type of product and the decision about the number of products, because the type of product in this study was a type of smartphone, not other types of products. While the number of products was not limited in this study, with the note that consumers had one or more Samsung smartphone products.
C. Relationship of Lifestyle Dimensions to Purchasing Decision Dimensions
According to research by Prasetyo (2009) in the journal of [6] states that lifestyle variables have a positive relationship and have a strong enough influence on the purchase decision variable. Another statement about lifestyle stated by Mandey (2009) in his research said that lifestyle is part of consumer behavior that can influence consumer actions to make purchases. Consumer purchasing decisions can not be separated from the lifestyle of those who want to buy products that are useful and have good quality. Diversity of consumers in meeting their needs is influenced by lifestyle characteristics that are measured based on the activities in which a person performs activities in meeting his needs such as work, hobbies, shopping, entertainment, sports, and one's interests based on the desires of the desired product, as well as one's opinion or view of the product which will be purchased so that it can influence consumer decision behavior [9] . The research of Long-Yi Lin and Hsing-Yu Shih (2012) also explains that lifestyle has an important role in consumer purchasing decisions. Consumers are motivated to buy products in order to maintain or pursue certain lifestyles. According to Berkman and Gilson in Aresa (2012) research using the concept of AIO (Activity, Interest, Opinion) can explain differences in purchases made by consumers for a product based on lifestyle and their activities, what they consider important about their surrounding environment and demographic profile [6] .
D. Hypothesis
Based on the study of the theory that has been explained above, the researchers determined the hypothesis that lifestyle has a positive and significant effect on purchasing decision.
III. METHODOLOGY
A. Type of Research
The type of research was the explanatory research which is a study with object reviewed examined based on the relationships between hypothesized variables. There was a hypothesis that had been determined by the researchers to be tested the truth [7] .
While the approach that carried out in this study was a quantitative causal hypothesis testing approach wherein the hypothesis would be tested regarding the relationship between variables so that conclusions could be drawn to explain phenomena based on existing theories [11] .
To achieve the objectives of hypothesis testing, it was necessary to use statistical tests using relevant software tool, it was SPSS version 24 for Windows to find out the positive effect on the variables in this study, lifestyle on the purchasing decision for Samsung smartphone in Jakarta.
B. Measurement of Variables
In this study, variables were measured using the instrument in the form of a manual questionnaire with the criteria of the owner of the Samsung Galaxy Note or having used the Samsung Galaxy Note. The distribution of consumer questionnaires was carried out through random interactions from several places in Jakarta. Then the assessment for this questionnaire used a Likert scale. According to Sugiyono (2012: 86), Likert scale is a tool used to measure attitudes, opinions, and perceptions of a person or group of people about social phenomena. [12] Every statement on the online questionnaire was assessed with five statements combined with the Likert scale score:
• Strongly agree with the value of 5 • Agree with the value of 4 • Quite agree with the value of 3 • Disagree with the value of 2 • Strongly disagree with the value of 1
C. Population and Samples
The population used in this study was consumers who use Samsung smartphone products in Jakarta. Whereas for the sampling used nonprobability sampling technique by not providing equal opportunities for each element or member of the population to be selected as a sample [8] .
Whereas, the type of nonprobability sampling used was judgment sampling which were the samples taken in accordance with the characteristics of the desired population, whoever the respondents, where and when they were encountered, to be used as elements of the research sample [12] .
The sampling criteria in this study were determined by the researcher with the relevance to the research object as follows:
• Users of Samsung Galaxy Note smartphone • Minimal have ever used Samsung Galaxy Note smartphone
Because the number of Samsung Galaxy Note smartphone users in Jakarta was unknown, the formula needed to find out the number of samples was the Lemeshow formula: Thus, the number of samples used for this study were 384 consumers who use the Samsung Galaxy Note smartphone in Jakarta [17] .
D. Data Analysis
There were some data analysis techniques in the study, validity and reliability tests, classic assumption tests which were divided into normality tests, multicollinearity tests and heteroscedasticity tests and the last was t test or partial statistical test to test lifestyle variable on purchasing decision.
a. Validity Test and Reliability Test
A questionnaire instrument is considered feasible to use if it passes the validity and reliability test.
1.
Validity Test is used to measure the validity of a questionnaire (Ghozali, 2011: 56). A questionnaire is said to be valid if the question in the questionnaire is able to express something that will be measured by the questionnaire. Validity test is done by conducting a correlation test. Terms of acceptance are if the coefficient of correlation (r) < r table then the item is invalid, otherwise, if the coefficient of correlation (r) > r table then the item is valid. 2. Reliability Test is a test tool to measure the questionnaire in the forms of indicators of variables. A questionnaire is said to be reliable if the respondent's answer to the statement is consistent. The measurement is only done once and the results are compared with other questions or the correlation between the answers of the questions is measured. The SPSS application software provides these facilities by means of Cronbach Alpha statistical test (α) [17] .
b. Classic assumption test
This test was carried out on the regression model used, this was done in order to find out whether the regression model used was good or not [17] .
In this study, the classic assumption test used were normality test, multicollinearity test, and heteroscedasticity test, as follows:
1. Normality Test, according to Ghozali (2013: 160), is used to test whether in the regression model, the residual variables have a normal distribution. This study used a normality test using the Kolmogorov-Smirnov technique. In the Kolmogorov-Smirnov test, data are said to be normal if the asymptotic significance is more than 0.05 [17] . 2. Multicollinearity Test. Symptoms of multicollinearity occur if there is a strong correlation between the independent variables. The method that can be used to detect the symptoms of multicollinearity is to observe the tolerance value or VIF (variance inflation factor). If the tolerance value is < 0.10 or VIF value is > 10 then it shows the symptoms of multicollinearity [18] . 3 . Heteroscedasticity test aims to test whether in the regression model, there is an inequality of variants from residuals of one observation to another. One method used to determine whether there is a symptom of heteroscedasticity is to look at the scatter plot graph. Basic analysis: If there is no clear pattern, and the points spread above and below the number 0 on the Y axis, heteroscedasticity does not occur [12] .
c. Multiple linier Regression
This test basically showed the extent of the influence of independent variables individually on the dependent variable.
[20] Multiple linier regression analysis is a multivariate application used to test the effect of several independent variables (X) on one dependent variable (Y) which is explained as follows: 
t test
This test basically showed the extent of the effect of independent variables individually on the dependent variable. However, if the probability value or significance of t > 0.05, it can be said that there is no significant effect of each variable on the dependent variable [18] .
Basic information in the hypothesis, (H0) = The null hypothesis represents the condition of the status quo or the current condition believed to be true based on theory or concept. (Ha) = The alternative hypothesis represents the researchers' expectations of the possibility of not applying the status quo or the current condition as part of the objective of the research to be achieved. Based on the information explained, the criteria for testing this hypothesis are:
• (H0): bi = 0, means that the independent variable has no significant effect on the dependent variable • (Ha): bi ≠ 0, means that the independent variable has a significant effect on the dependent variable. The way to do t test with a significance level (α) = 0.05 is to compare the value of t count with t table.
e. Correlation between dimensions
This test basically used to show which relationship is the strongest in the dimensions of lifestyle to purchase decision through a correlation matrix between dimensions. Correlation between dimensions were tested using SPSS by means of Pearson Correlation of each independent variable from the results of the research questionnaire partially on purchasing decisions.
IV. RESEARCH RESULTS AND DISCUSSION
A. Characteristics of Respondents
This study used 384 respondents as the samples who have characteristics as buyers or consumers of Samsung Galaxy Note smartphone products. The characteristics of the respondents were explained by demographics, included sex, age, education, employment and income. The first demographic was sex with the results of 296 male respondents and 88 female respondents. Then the number of respondents was dominated by 20 to 30 years old with a total of 250 people or with a percentage of 65.2%. The education level of respondents was dominated by S1 education with 196 people. The characteristic of the respondent's work was dominated by private employees, amounting to 175 people and the highest income-based characteristic was 4 million to 8 million rupiah with 147 people. It can be concluded that the mean respondents were men in the age range of 20 to 30 years old, with the majority of respondents were S1 graduates and private employees. Most users earned 4 million to 8 million rupiah per month.
B. Validity and Reliability Tests Results of the Lifestyle
Instrument testing needs to be done before analyzing the hypotheses in this study. Starting with validity test using the Pearson Product Moment method, this method briefly correlates each item score with a total score. Each question that has a significant correlation with the total score indicates the question corresponds to what it wants to express. [5] This study will examine the validity of the lifestyle as the independent variable and purchase decision as independent variable using SPSS version 24 from IBM for the windows operating system. The basis for testing decisions is:
• If r arithmetic < r table (tolerance level of 5% or 0.05) then the question instrument does not correlate significantly with the total score and is declared invalid. • If r arithmetic > r table (tolerance level of 5% or 0.05) then the question instrument has a significant correlation with the total score and is declared valid • Determine the value of r table using the formula df = number of cases (n) -2, with a significance level of 5%. Through the table in the Appendix, the table r value is known as 0.09996 • Determine the value of r arithmetic can be done using the SPSS version 24 for Windows program then the r results for each item (variable) can be seen in the Pearson Correlation column
Then, this study uses the Cronbach Alpha method to test the reliability of each question item [19] so that it can be categorized as follows:
• 0.80 <r11 1.00 very high reliability • 0.60 <r11 0.80 high reliability • 0.40 <r11 0.60 moderate reliability • 0.20 <r11 0.40 low reliability.
• -1.00 R11 0.20 very low reliability (not reliable)
The results of the validity test of lifestyle variable showed that the r table value was 0.09996 and the results of r count of each dimension of lifestyle were explained as follows:
• The value of r count activity was 0.689 > r table 0.09996 so that it was said to be valid • The value of r count interest was 0.728 > r table 0.09996 so that it was said to be valid • The value of r count opinion was 0.745 > r table 0.09996 so that it was said to be valid From the lifestyle variable reliability test, it was found the Cronbach's Alpha value of 0.533 which was categorized as moderate reliability
C. Validity and Reliability Tests Results of the Purchasing Decision
The results of the validity test of Purchasing Decision variable showed that the r table value was 0.09996 and the results of r count of each dimension of Purchasing Decision were explained as follows
• The value of r counts the decision about product selection was 0.627 > r table 0.09996 so that it was said to be valid • The value of r counts the decision about brand selection was 0.559 > r table 0.09996 so that it was said to be valid
• The value of r counts the decision about the time of purchase was 0.545 > r table 0.09996 so that it was said to be valid • The value of r count payment methods was 0.646 > r table 0.09996 so that it was said to be valid • The value of r counts the decision about the selection of outlets/counters was 0.507 > r table 0.09996 so that it was said to be valid From the Purchasing Decision variable reliability test, it was found the Cronbach's Alpha value of 0.503 which was categorized as moderate reliability
D. Normality Test
In this study, the Kolmogorov-Smirnov test was used to be able to see the distribution of data with the following conditions:
• If the significance value in the Kolmogorov-Smirnov column is > 0.05 then the data can be said to be normally distributed. • If the significance value is < 0.05, the data are not normally distributed.
In the study, it was known that the Kolmogorov-Smirnov Significance value was 0.111, which means > 0.05. So that it could be assumed that the data were normally distributed.
E. Multicollinearity Test
A good regression model should not occur correlation between independent variables. If the independent variables are correlated, these variables are not orthogonal. Orthogonal variable is the value of the correlation of independent variables between members of the independent variable must be equal to zero [18] . There are several things that can be done to test multicollinearity, including:
• If the tolerance value is greater than 0.10 then there is no multicollinearity in the regression model • If the tolerance value is smaller than 0.10, there will be multicollinearity symptoms in the regression model • If the VIF value <of 10.00 then it means that there is no multicollinearity in the regression model • Whereas if the VIF value> 10.00 then multicollinearity occurs in the regression model Multicollinearity interference did not occur in this study because tolerance value for lifestyle variable was 0.267, which more than 0.10. Besides that, the VIF value indicated that the value of the lifestyle variable was 1,574 which less than 10. Thus, there was no Multicollinearity interference between independent variables.
F. Heteroscedasticity Test
A good regression model is homoskedasticity or heteroscedasticity does not occur. If the variant of the residual observations of another observation remains, then it is called homoscedasticity and if different is called heteroscedasticity. One method used to determine the presence or absence of heteroscedasticity symptoms is to look at a scattler plot graph with the conditions as follows:
• Spread data points above and below the number 0 • Points do not collect above and below only • Spread of data points may not form wide or narrow wave patterns • Spread of data points may not form other patterns Based on the results using a scatter plot graph, the data spread above and below the value of 0, did not form a widened or narrowed wave and also did not form a particular pattern so that the symptoms of heteroscedasticity did not occur.
G. Results of Multiple Linear Regression Analysis
Multiple linear regression analysis that aims to determine whether there is influence of independent variables on the dependent variable. Based on the results:
Notes: α = 10.495 β1X1 = 0.267 βnXn = other independent variables e = 0.87 Constants / intercept values (a) = 10.495. This means that the relationship among independent variables to the dependent variable (purchasing decision) is unidirectional or positive and influences the purchasing decision of a Samsung Note smartphone that has the potential to sell 10,495 units. Coefficient X1 (b1) = 0.267. This means that lifestyle has a positive influence as a unit of 26.7% on purchasing decisions.
H. t test
Based on the results of the data processing, the value of t count lifestyle variable was 3.060 and the value of t table was 1.96616 so that t table < t count. Then the significance value (x3) was 0.002 < 0.05 so that the conclusion of the hypothesis for the lifestyle variable t test was H0 was rejected and Ha was accepted. This means that lifestyle has a positive and significant effect on purchasing decision which is in accordance with hypothesis of the study.
I. Correlation between dimensions
This test was used to get the highest and lowest correlation between the independent and dependent variables. Lifestyle dimension consists of activities, interests and opinions while the purchase decision dimension consists of the decision about product selection, The decision about brand selection, The decision about the selection of outlets/counters, The decision about the time of purchase and payment methods. The details explanation for each correlation is presented in a table to make it easier to read the data for comparison as follows: Based on Table I , shows that the highest correlation value in the lifestyle dimension is activity with a value of 0.281 to purchase decision dimension which is the decision about brand selection and the lowest correlation value in the lifestyle dimension is the opinion with a value of 0.029 to purchase decision dimension which is the the decision about the selection of outlets/counters.
J. Discussion
Based on the results of the study, partially, lifestyle has a positive and significant effect on purchasing decision. With this result, it can be said that lifestyle is also a determining factor with the support of the most influential activity attributes. Given that every consumer has different activities so the decision in choosing a smartphone brand is adjusted by the needs of each consumer's activity. This is supported by the findings of the study conducted by Putra in [5] which stated that lifestyle affects purchasing decision, besides, products that can introduce the most modern or sophisticated features and technology will make consumers decide to buy these products.
The higher the lifestyle, the higher the purchasing decision, a high lifestyle or luxury will increase the prestige [5] . Lifestyle is related to how people live, how they use their money and how they allocate their time. According to Chaney in [9] there are several forms of lifestyles, lifestyle industry and lifestyle ads, lifestyle industry is an era of prestige, self-appearance increases and becomes essential, body and everyday life become a project, the seed of the style. The current era of information globalization plays a major role in shaping image culture and cultural ideals with the onslaught of advertisements that offer a visual style that affects consumers. Advertisements present a lifestyle by subtly imparting the importance of self-image in public appearance.
V. CONCLUSION AND RECOMMENDATION
A. Conclusion
Based on the test results, it can be concluded that lifestyle has a positive and significant effect on purchasing decision of Samsung Galaxy Note smartphone in Jakarta supported by activity attributes that are the dimensions of lifestyle that most influence to the dimensions of purchasing decision. This conclusion is supported by the results of testing in multiple linear regression that lifestyle provides an influence of 26.7% on purchasing decisions. then, based on testing the correlation between dimensions that activity becomes the dominant factor that has the highest correlation value to the dimensions of the purchase decision which is the decision about brand selection.
B. Recommendation
Based on the results of research, lifestyle becomes a factor with a quite strong effect after product quality on purchasing decision. This can be improved by creating a smartphone product that can affect the lifestyle of particular consumers, for example, the lifestyle of consumers who like shopping for unique products, consumers who have a sophisticated lifestyle and so on.
For other parties who want to continue for future research, the determination of the independent variable can be done by expanding the scope of the existing variable, the lifestyle. This is intended to find out other factors that influence purchasing decision on Samsung smartphone products. Future research is also expected to analyze a broader scope.
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